
MIONE PRODUCT LAUNCH-BEST SOCIAL MEDIA 
CATEGORY 

TMI Technologies was entering the market with a new affordable smart 
phone to rival the current giants in the market Techno and Infinix. Not 
having as large an advertising budget as the big boys, it was up to us to find 
a way to launch the phone in an impactful yet cost-effective way. 

 We decided to go live with an influencer led social media campaign where 
we got 4 of the hottest female musicians of the moment to create a buzz 
around the phone. We used the teaser phase to excite the audience and get 
them thinking that each of the artists was speaking about a breakup or a 
relationship they were in. 

 This anticipation then had the audience thinking that they were launching a 
song together before we then launched the MIONE Phone on all their 
platforms.  But it didn’t stop there because every week for 4 weeks, one of 
our celebrities led a challenge connected to an attribute of the phone. The 
“Full Battery Challenge” was a dance challenge geared at mirroring the 
battery strength of our phone, The “Display Challenge” was a Photograph 
challenge geared at pushing the Camera attributes of our phone, with 
“Speaker Challenge” being a song challenge to push the quality of the 
speakers of the phone. 

 By the end of the campaign period the brand had realized a growth of 
1440% in phone purchases. 

 


